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PREMIUM SERVICES

We offer the superior market analysis, research and ideas you need to pursue your financial goals.
For more details take a tour, or compare our services.

Filter out the noise and stay
fully-informed with our award-
winning market coverage service
that features live analysis of market
and economic events, news,
earnings, broker ratings changes,
rumors and more. You'll also get an
objective perspective on the markets
with a variety of in-depth analysis
featured on popular columns from
our experts.

* Live market coverage
* In-depth analysis

= Calendars

Request a rFi'=x

Our exclusive idea generation service
helps investors take advantage of the
best opportunities available in today’s
markets. Get all of the award-winning,
live coverage and features of Briefing
In Play, plus access a daily stream of
compelling income generating ideas
and strategies.

» Emerging growth stocks

»  Value stocks & yield opportunities
» ETFs & inter-market analysis

»  Previews of upcoming IPOs

»  Options volatility strategies

» Covered call strategies

» Insider buying alerts

»  Swing trading set-ups

Briefing.com Headquarters

Our day & swing trading service
combines the market coverage and
idea generation from Briefing In Play
Plus with profitable trading ideas and
calls. Gain access to several proprietary
trading tools that we’ve developed to
help you locate the best trading
opportunities the market has to offer
and to stay out in front of trend shifts
and leadership changes. Plus, get live
analysis of volatility events such as
earnings, rumors, economic data,
market-moving news, and industry data.

»  Technical scans & set-ups

» Day & swing trading set-ups

»  Small, mid & large-cap equities
»  Futures, commodities & FX

» Trader-focused earnings/economic
coverage

» Pre-defined, proprietary trading
styles

trial of the Briefing.com service that’s best for you today!

401 N. Michigan Avenue, Suite 2910 ¢ Chicago, IL 60611
800-752-3013 (toll free) or 312-670-4463 ¢ sales@briefing.com ¢ www.briefing.com
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Corporate Fact Sheet

Founded
In 1993 by Dick Green in Silicon Valley

Corporate Headquarters
401 N. Michigan Avenue, Suite 2910
Chicago, IL 60611

Website
www.briefing.com

Executive Officers
Founder & Chairman - Dick Green
President & CEO - Penny Green

Markets Served
Each trading day Briefing.com delivers live market analysis to nearly 1,000,000 visitors from over
20 different countries.

Customer Profile

Briefing.com serves a wide range of clients including individual investors, active traders, and
professional money managers who have an average of five years of trading/investing experience
and an average portfolio size of $100k.

Employees
Briefing.com has over 50 employees in the U.S.

Customer Service
Customer Service 800-752-3013 or 312-670-4463
Email: service@briefing.com

Institutional Sales
Brett Ames 312-670-4463 x234
Email: bames®@briefing.com

Advertising
Cass Rhymes 650-438-6622
Email: crhymes@briefing.com

Content Licensing
David Beasley 800-752-3013 x132
Email: dbeasley@briefing.com

Media Relations
Jodi Lessmann 800-752-3013 x245
Email: mediarelations@briefing.com
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Company History Timeline

October—Charter Media is founded in Silicon
Valley, originally distributing market
information via Telco, FM Side-Band &
Satellite technology.

December—The original market analysis

service moves from free to paid, starting
at $6.95 per month. In addition, the first
major licensing partner, Charles Schwab,
offers Briefing.com content to its clients.

June—Briefing.com becomes profitable.

December—Briefing.com relocates headquarters
to Michigan Avenue in Chicago.

October—Asia’s largest trading school,
Freely Inc., agrees to an exclusive
distribution partnership.

January—New Investor service launches.

January—Briefing.com introduces a completely
overhauled corporate website and redesigned all
new service offerings including Briefing In Play®,
Briefing In Play® Plus, Briefing Trader® and
Briefing Institutional® services.

1993

1995

1996

1997

1998

1999

2000

2003

2005

2006

2007

2008

2009

2011

September—Charter Media becomes
Briefing.com, Inc. and distributes market
information via the Internet.

June—Briefing.com moves from two room
office on Sand Hill Road to larger
headquarters in Burlingame, California.
In July, Yahoo! Finance agrees to offer
Briefing.com content to its readers.

May—Briefing.com signs first enterprise-wide
corporate account with Deutsche Bank. In June,
Briefing.com receives numerous offers to sell but
remains a private, employee-owned company.
[See Forbes 1999 article “Web Wallflower”]

In November, Briefing.com acquires its 100th
licensing partner.

October—Briefing.com launches redesigned
website and all new subscription services—
Silver, Gold and Platinum. In addition,
Briefing.com agrees to provide services to
the largest proprietary trading firm in the
world, Schonfeld Securities.

June—New Briefing Trader® service launches.

February—New Briefing Institutional® service
launches.

May—Briefing.com launches a redesigned,
content-rich, and user-friendly free site—
Briefing Investor.
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Our Experts

Dick Green
Founder & Chairman

Our carefully assembled and talented team of over 30 experts works for you every day to uncover
actionable trading opportunities and provide you with intelligent insight on market events.

Dick Green has been a leader in market analysis for over 30 years. After
graduating from Harvard in 1979, Dick became President of MMS International
where for the next 13 years he grew the company to $45 million in revenue

with 160 employees in 23 offices worldwide. In 1993, Dick founded

Briefing.com and has since grown the company to over 60 employees with

offices in Chicago and the San Francisco Bay Area. In 2005, Smart Money Magazine
named him a top market mover on its annual Power 30 list.

Chris Borgmeyer, CFA
Director of Live Analysis

Patrick J. O’Hare
Chief Market Analyst

Robert V. Green
Senior Investment Strategist

Scott Smith, CMT
Senior Technical Analyst

Brett Manning
Senior Market Analyst

Damon Southward
Chief Market Strategist

Jeff Rosen, Ph.D.
Chief Economist

Jim Busch
Senior Managing Analyst

Robert Reid
Senior Equity Analyst
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Smart Money Magazine

Briefing.com Chairman Dick Green is featured as the top Market Mover in the annual list of the
30 most influential people in the world of investing!

SmartMoney

Dick Green
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The Market Movers
Dick Green
Founder & Chairman, Briefing.com

Wall Street insiders are hooked on the lightning-fast news service and in-depth analysis provided by the
48-year-old Green’s Chicago-based Web site. When an arm of Deutsche Bank cancelled its subscription
earlier this year, the protest from traders was so vehement that Deutsche re-subscribed two months later.

“Enough people screamed and yelled, so they put it back up again,” says broker Greg Powell, adding that
the site has “the fastest, most pertinent information on the market.” Jerry McEwen, a trader at A.G.
Edwards, calls it a “money-making tool...I’ve taken positions on stocks that turned up on CNBC five
minutes later.”




