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Introduction

Briefing.comds s er vanaysis, resertheandtdolafer super i o
individual investors, traders, and institutional investors around the world.

The following guide covers five Briefing.com Services - Briefing In Play,

Briefing In Play Plus, Briefing Professional, Briefing Trader and

Briefing Institutional.

Content

1. Live Market Coverage

a. Live In Play
Live In Play provides Live market coverage of news, data,
earnings, and brokerage research. Live In Play also features live,
objective, and unbiased commentary and analysis from over 20
Briefing.com analysts. All of this is provided in a streaming
format that does not require the user to refresh the page to get
updated content.

b. Dual In Play
Dual In Play is new in Briefing.com products and allows you to see
two panes or instances of Live In Play in one spot. The advantage
of this is that you can filter each of these panes, such that the
left pane and right pane display different content, based
specifically upon your needs. For example, suppose you wanted
to follow the Healthcare sector and, in addition, follow a list of
stocks. You could filter the left pane to display only entries
related to the Healthcare sector and the right pane to only
display entries related to the stocks in a Custom Filter you
previously created.

c. Bond In Play
The Bond In Play page offers running commentary and analysis on
bonds and interest rate activity, focusing primarily on government
treasury securities 2 -through-30-year issues. In addition, this
page also covers large and or notable new issues, economic
commentary and market reactions, trader and dealer commentary
from around the globe, foreign exchanges, regularly scheduled
government issues, and occasional unscheduled govemment
issues. Throughout the session, comments are accompanied by
prices and yields on the 10-year, euro, and yen along with charts,
technical analysis and briefs on an array of related subjects.
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d. Live Headlines
The Live Headlines page provides a snapshot of the 100 most
recently updated Live In Play comments broken down into four
main categories: overall In Play comments, original analysis and
column-based commentary, as well as upgrades/downgrades, and
earnings/economic updates.

e. Stock Market Update
The Stock Market Update page provides a snapshot of what is
going on with the financial markets at any point in time. This
page features Briefing.com's daily Page One column, frequent
updates that focus on broad market activity, market data, and
the day's schedule of market-moving events.

2. Investing & Trading

The I nvesting & Trading sectp@mumgcont ain
Fundamental, Technical and ETF analysis. To access the content in this

section you must subscribe to at least the Briefing In Play Plus level of
service or i f youodod |i ke access to all
subscribe to our Briefing Trader or Briefing Institutional levels of

service. Subscribers to Briefing In Play Plus get access to everything in

this section except for TA Page Scans, TA Page Setups and ETF Daily

Notes.

Columns are organized according to topic in the Fundamental, Technical
Analysis and ETF Analysissections. In addition, if there is a column that
you would like to read on a regular bas is, you can quickly and easily
make the page a Quick Link.

Please note that access to some columns is determined by the product
you subscribe to. For example, if you subscribe to Briefing In Play, you
do not any content in this section . As stated above, the minimum level
of service to access content in this section is Briefing In Play Plus. For
details on what columns are accessible per product, visit the section

e nt i tRestridtedd@ccess Based on Your Product Subscriptior .
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Columns that can be found in this tab are as follows:

a. Fundamental
i.  Emerging Growth Stocks- Combines fundamental and

guantitative screens to uncover small, fast -growing
companies that have the potential to become market
leaders.

ii.  Special Reports- Researchand analysis covering one-time
events impacting one particular area of the market.

iii. Stock Ideas- Find out which company insiders are buying
and selling their shares on the open market, read profiles
on the most compelling insider buying stories, and find o ur
Best Ideas Focus List.

iv.  Strategy Meeting Key Points-A s ummary of Briefin
weekly analyst strategy meeting, featuring discussion of
key trends, market outlook and portfolio holdings.

v. The Next Big Thing - Identifies potential multi -year industry
trends in their early stages, breaks down the fundamental
drivers, and analyzes those stocks that should benefit the
most from these trends. Briefing.
resulting from these themes are represented in our Next
Big Thing portfolio .

b. Technical Analysis

I.  Liquid Momentum - A fusion analysis idea generation
system that uses both fundamental and technical indicators
to identify intermediate term trading setups in small cap
stocks.

ii.  TA Page Scans Proprietary scans identifying both Day and
Swing trading opportunities based upon specific technical
criteria.

iii.  TA Page Setups Technical set-ups identifying specific
entry and exit points of trading opportunities.

c. ETF Analysis

i.  Industry Insight - Analysis of sectors and industries
reflecting changing market conditions, along with in -depth
research on specific groups on the move

il ETF Daily Notesd Daily pre-open commentary on the ETF
Markets.
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3. Perspective

The Perspective section comrnptemiunms al |
market commentary and analysis. The content in this section is available

to all subscribers. Unlike the Trading & Investing section, a premium
subscription is not required. The content is organized into sections

OMar ket OutbtkskodandSOoOEconomic Viewod.

a. Market Outlook

I.  Page One- Briefing.com's short -term view of the market
as well as implications for individual stocks based on the
news. Updated daily.

ii.  The Big Picture - Briefing.com's long-term stock market
and economic outlook. Updated periodically as market
conditions change.

iii. Swing Trader - Stocks setting up to move in the next
few sessions.

iv.  The Technical Take d Support and resistance levels
posted daily by 9:30 ET.

v.  Market View d Analysis and commentary on
Briefing.comb6s outlook. on the

b. Stocks
i.  Ahead of the Curve - Long-term investment ideas based
on secular trends and unique business models. Updated
twice a week .

ii.  Week In Perspective - Profile of stocks with a
value/contrarian orientation. Updated weekly.

iii. Story Stocks- Brief synopsis and analysis of news items
that are affecting the equities market

c. Economic View
i.  Data Previews - Analysis of upcoming economic
releases, featuring forecasts from Briefing.com's award
winning economists.

ii. Data Reviews- Summary and analysis of economic
releases and their impact on the financial markets from
Briefing.com's award winning economists.

iii. Economic Insight - In-depth analysis of economic events
and conditions from Briefing.com's award -winning
economists.

of



Briefing.com User6 Suide

4. Calendars
a. Earnings Results

The Earnings Results page is an earnings calendar, covering
approximately 3,000 companies and featuring earnings release
dates, conference call information, earnings/revenue estimates
from Capital IQ and earnings/revenue actuals that are posted to
the page live as they are reported.

Here are some of the Earnings Resul't
how to use them:

e You can access historical earnings, guidance and
upgrades/downgrades on each company on the calendar
by selecting the oOachi comptamythlse
name.

e The OSurprised6 column indicates |
a companyds reported earnings acHi
estimate. Color -coding is used to easily determine those
companies that meet, beat, or missed consensus
estimates and is depicted by black, green, and red text,
respectively. In addition, you can sort on the Surprise
column to quickly view the companies that beat or
missed consensus by the widest margin.

e After companies report their ear.
green, and red arrows to the right of certain entries, in
the O0Guidanced column. This indi
company issued in-line, upside or downside guidance as
part of their earnings release or earnings conference call.
I f you hover over a Gletalsloance i col
the guidance.

b. Upgrades/Downgrades

The Upgrades/Downgrades page provides equity upgrades,
downgrades, reiterations, resumption and drops in coverage, as
well as price target changes from Wall Street firms. Click on the
carat icons next to the Brokerage Firm and Broker Action columns
to sort by these fields.
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c. Economic Events

The Economic Events page presents dates, times, estimates, and
results for major U.S. economic releases. Not only can you
quickly and easily see releases for today and the current week,
you can see out as far as 4 weeks in advance.

The o0Trading I mpacto field is Briefi
on what type of impact the economic releas e will have on the
markets. There are three ratings dLow, Medium, and High.

d. Events and Conferences

This calendar provides a schedule of upcoming Analyst Meetings
and Conference Calls for U.S. traded equities as well as Fed
Speakers and Market Holidays.

e. Top Events

Summary of today's top market events - earnings releases,
guidance, economic events, splits, IPOs, same store sales, analyst
meetings and conference calls. See legend for definition of icons.

f. Earnings Guidance

The Guidance calendar provides guidance issued by companiesd
revenue, EPS, or both dfor either future quarters or fiscal years.
Also contained in this page are consensus estimates for EPS
and/or revenue.

g. Stock Splits

This calendar provides Stock Splits with Ratios, Payable Dates and
Ex-Dates for U.S. traded equities. Reverse Splits are not listed.

h. IPO

This calendar provides information on u pcoming Initial Public
Offerings such as the number of initial shares being offered, the
initial price as well as opening price, and the underwriters of the
IPO.
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i. Same Store Sales

This calendar provides same store sales results and consensus
estimates for U.S. -traded retailers. For each equity, it also
includes Price Reaction (% price change of the stock on the first
day of trading fo llowing the release of Same Store Sales results)
and any Guidance a company may have issued.

J.  Market Internals
This page provides hourly data on key market statistics such as
indices (e.g., S&P 500, Dow Jones, etc.), NYSE and NASDAQ data
(e.g., Volume, Ad vancers/Decliners, New Highs/Lows, etc.), and
Foreign Markets (Tokyo, London, Hong Kong, etc.).

k. Market Events

View a snapshot of Briefing.comds
Events and Upgrades/Downgrades pages.

5. My Workspaces

The My Workspacestab is a new piece of functionality offered in
Briefing.com products and is covered in full detail on page 29.

10
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6. Briefing.com Proprietary Tickers
Briefing.com features proprietary tickers that cove r a variety of topics,
such as @mmodities, Exchange Traded Funds, and specific trading
styles. Some of the popular ones® and which products get access to

them are shown in the chart below.

! Please note that th is is not an all -inclusive list. Click here to see the full list of custom tickers.

11


http://www2.briefing.com/CorporateWebsite/ContactUs/Support/CustomTickers-Full.htm

































































































